
02. CIRCULARITY
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Liters of water / liter bottled
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04. CONSCIOUS SUPPLIERS

Local grapes with the Rías 
Baixas Designation of Origins

FSC paper and cardboard
in advertising materials

Efficient and sustainable 
logistics model with the use 
of reusable pallets

100% 100% 

01. CLIMATE ACTION

g CO₂ e / liter bottled

Circular packaging 

Textile suppliers with sustai-
nable practices such as light 
up, for advertising material

Emissions and carbon footprint

Renewable energy consumed

Certifications

93t
glass/year

-16% blue bottle 
weight

-47t
CO2 eq/year

03. BIODIVERSITY PROTECTION

05. CONSUMER AND CUSTOMER SATISFACTION

We believe in people

COMMITMENT TO THE PLANET

OUR ACHIEVEMENTS 2024

  17%
103,9

60,41
20242023

 24%
84%

60%
20242023

Environmentally conscious strategy

Modification of all box designs, 
reducing ink usage, improving 

recyclability and reducing waste 
generation.

Commitment to biodiversity through the Sea-Conscious 
project, which seeks to raise awareness about the problem 
of plastic in the oceans.

Sponsor of the Forbes Best Content 
Creators Awards

Official sponsor of Merce-
des-Benz Fashion Week 
Madrid

Official wine of the Malaga Film Festival, 
once again demonstrating its commitment to 
the world of culture and art.

Sustainable Wine Tourism (guided tours) The Mar de Frades Garmet Lounge Cabin

Mar de Frades with Spanish fashion Candlelight & Mar De Frades 

Sponsor of the Costa Feira 
Festival in Sanxenxo

   20% GEI emissions 
vs. 2018

2025
GOAL

2025
GOAL

2025
GOAL

% renewable energy

*Objective set at Zamora Company Group level  

*Objective set at Zamora Company Group level  

*Objective set at Zamora Company Group level  

**The increase is due to higher grape harvest and more wine 
bottled.


